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Year 6 Students:
 Think before 

they spend
 Trust that 

their money 
is safe in a 
bank

 Act as savvy 
consumers 
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Increased 
acknowledgement that 
they are establishing life 
long skills and 
behaviours  

Improved 
buying 
decisions 

Increased 
motivation to 
save

Increased recognition 
that everyday decisions 
have financial 
implications

More 
motivated to 
research, use 
feedback and 
shop around

More likely to 
think twice when 
making spending 
choices 

More aware  of 
trade-offs when 
shopping

Increased 
understanding 
that bank 
accounts are 
insured

Increased 
understanding of 
how and why to 
stick to a budget 

Increased 
understanding of how 
banks work and 
different financial 
products 

More engaged 
with money as a 
concept and 
physical thing

Increased 
understanding of 
where money comes 
from

Increased 
understanding of 
function of money in 
society

Increased understanding 
of savvy choices 
(shopping around, using 
feedback, choosing 
unbranded products) 

Increased 
understanding that 
you pay more for 
purchases bought 
with credit and that 
saving earns interest

Increased 
understanding of what 
things cost 

Increased 
understanding of trade 
offs 

Increased 
understanding of needs 
versus wants

Increased 
understanding of how 
to make cutbacks and 
that cheapest isn’t 
always best

Teaching financial 
literacy becomes 
routine 

Teachers are 
confident and 
empowered to teach 
financial literacy

Teachers find the 
handbook simple 
and comprehensive
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1, 2, 3

Improved 
attitudes 
to money

Sense of 
responsibility

Connection 
with money

TrustEngagement

Relationship 
with money



Key 
Input Output Outcome Goal 1

Assumption 
reference



Assumptions 

1 Children are not overwhelmed or put off by Financial Literacy content

2 Children who do not feel they can put learnings into practice remain 
engaged with the lessons and do not disrupt others

3 Children are open to Financial Literacy discussion

4 Year 6 is the right age group to receive this programme

5 Downloaded content is used and teachers are not discouraged by 
technical limitations 

6 Teachers are willing to trial the handbooks 

Key 
Input Output Outcome Goal

Assumption 
reference


